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MODULE DESCRIPTOR
Module Title
Digital Marketing Leadership
Reference CB4002 Version 1
Created June 2023 SCQF Level SCQF 10
Approved July 2023 SCQF Points 15
Amended August 2020 ECTS Points 7.5

Aims of Module
To develop students' critical understanding of the managerial skills and activities involved in the implementation
of a digital marketing campaign and apply relevant underpinning theories, through the process of leading and
supporting a project team effectively.

Learning Outcomes for Module
On completion of this module, students are expected to be able to:

1 Demonstrate a deep understanding of digital marketing project management and strategy, skills, principles
and techniques to be applied to a practical context. 

2 Expertly apply strategic managerial judgement and identify appropriate digital marketing methods, skills and
tools to a digital marketing problem.

3 Critically identify and discuss issues involved in managing teams and projects in the digital marketing
industry.

4 Evaluate critically their own practice and that of peer colleagues in a professional and adaptive manner with
reference to academic theory and literature.

Indicative Module Content
There will be preparatory taught sessions that cover relevant aspects of digital marketing strategy, project
management, leadership, market research, client relationship management.

Module Delivery
This module has a specific emphasis upon developing digital marketing industry leadership skills. Students will
assume a significant degree of responsibility for the management of their team project. Students will be
responsible for specific elements of the project management process: organising and maintaining accurate
project records e.g. online log books, arranging and chairing meetings, monitoring and encouraging effective
time management by all members of the team, arranging periodic formal progress meetings with team,
presenting evidence of team progress to peers and colleagues, contributing to staff evaluation of team project
success.
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Indicative Student Workload Full Time Part Time

Contact Hours 44 N/A 
Non-Contact Hours 106 N/A 
Placement/Work-Based Learning Experience [Notional] Hours N/A N/A 
TOTAL 150 N/A 
Actual Placement hours for professional, statutory or regulatory body     

ASSESSMENT PLAN
If a major/minor model is used and box is ticked, % weightings below are indicative only.

Component 1
Type: Coursework Weighting: 100% Outcomes Assessed: 1, 2, 3, 4 
Description: Individual Practical Assessment 

MODULE PERFORMANCE DESCRIPTOR
Explanatory Text
The calculation of the overall grade for this module is based on 100% weighting of C1. An overall minimum
grade D is required to pass the module. 

Module Grade Minimum Requirements to achieve Module Grade:
A The student needs to achieve an A in C1.
B The student needs to achieve a B in C1.
C The student needs to achieve a C in C1.
D The student needs to achieve a D in C1.
E The student needs to achieve an E in C1.
F The student needs to achieve an F in C1.

NS Non-submission of work by published deadline or non-attendance for examination

Module Requirements
Prerequisites for Module None.
Corequisites for module None.
Precluded Modules None.
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