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Prerequisites for Module

None in addition to SCQF 7
entry requirements or
equivalent.

Corequisite Modules
None.

Precluded Modules
None.

Aims of Module

To enable students to
understand the fundamental
underpinning theories of
management within the
context of their own field of
study - engineering, design,
computing.

Learning Outcomes for

Indicative Student Workload

Full Part
Contact Hours Time Time
Lectures 22 22
Supervised 9 )
Assessment
Tutorials/Seminars 12 12
Unsupervised 30 30
Assessment
Directed Study
Directed Study 20 20
Private Study
Private Study 64 64

Mode of Delivery

This 1s a semester

2 module and

consists of lectures, supporting

seminars/tutorials and student centred
learning. The student centred learning
takes the form of directed reading and
independent research to support the
tutorial work, class tests or
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On completion of this module,
students are expected to be
able to:

l.recognise and discuss the
role and value of the main
functions (including
engineering, design,
information technology,
marketing, HR and
operations) within an
organisation and the
interaction between these.

2.describe the major
characteristics of the
management process and
how they apply to the main
functions within
organisations.

3.recognise and explain how
external factors can impact
upon organisations and their
functions.

4.analyse the main elements of
organisational strategy and
explain how the main
functions within the
organisation can contribute
to a strategy.

Indicative Module Content

The role and characteristics of
management. The main
organisational functions
(including engineering,
design, IT, marketing, HR and
operations), their roles and
interactions. Organisational

coursework report and final exam.

Assessment Plan

Learning Outcomes
Assessed
1Component 12.3.4
gomponent 12.3.4

A combination coursework
assessment for 1ssue and submission
during the delivery of the module

Examination to be scheduled
following delivery of the module
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structures and the reasons for
various approaches. The
competitive, political,
economic, socio-cultural,
technical and ecological
factors influencing
organisations. The value
chain. The purpose, elements
and process of strategy. The
contribution of different
functions to strategy.



