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Aims of Module

To provide the student with the ability to understand the economic role of the Creative Industries sector and key
aspects of professionalism and enterprise. To provide the student with the ability to understand and apply this
knowledge to their studio practice within the context of professional development.

Learning Outcomes for Module

On completion of this module, students are expected to be able to:

Demonstrate visual and written knowledge and understanding of the value of the creative industries to the

1 UK economy.

Demonstrate visual and written knowledge and understanding of what it means to be a creative industries
professional.

Evaluate the relationship between individual studio practice and an appropriate industry context, identifying
opportunities and challenges.

4 Develop a written strategy for career progression within an appropriate professional context.

Indicative Module Content

The module introduces key knowledge and theory about the creative industries, as well as practical inputs to
career route planning and professional development. These include developing knowledge and understanding
of key resources, networks and infrastructure supporting the creative industries, and specific inputs around
professional development and enterprise. The module content will typically include an overview of the creative
industries and what it means to be a creative professional, strategic career and CV development, strategic
importance of placements and network building, knowledge and understanding of legal and financial
frameworks, digital portfolios, brand development and communications, sourcing funding, with specific common
areas of relevance to both fine art, design and interdisciplinarity.
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Module Delivery

The module is delivered through a series of weekly talks and lectures, and studio based assignments. Key
themes will be introduced and expanded by a series of guest speakers using appropriate
audio/visual/multimedia materials and learning resources.

Indicative Student Workload Full Time  Part Time
Contact Hours 35 N/A
Non-Contact Hours 115 N/A
Placement/Work-Based Learning Experience [Notional] Hours N/A N/A
TOTAL 150 N/A

Actual Placement hours for professional, statutory or regulatory body

ASSESSMENT PLAN
If a major/minor model is used and box is ticked, % weightings below are indicative only.

Component 1
Type:
Description:
Component 2
Type:
Description:

Coursework Weighting: 70%  Outcomes Assessed: 1,2,3
Portfolio.

Practical Exam Weighting: 30%  Outcomes Assessed: 4
Presentation.

MODULE PERFORMANCE DESCRIPTOR
Explanatory Text

In order to pass the module you need to achieve an overall grade D or above.

Module Grade

A
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Minimum Requirements to achieve Module Grade:
AnAinC1andanA,Bor Cin C2.

AnAinCl1andaDinC2,oraBinCl1andanA,B,CorDinC2,oraCinC1andanAin
C2.

ACinClandaB,CorDinC2,oraDinC1andanAorBinC2.
ADinCl1andaCorDinC2.

AnFinClandanAorBinC2,oranEinC1andanA,B,C,DorEinC2.,oranEin C2
andanA,B,CorDin C1,oran Fin C2 and an A or Bin C1.

AnFinClandaC,D,EorFinC2,oranFinC2andaC,DorEinC1.
Non-submission of work by published deadline or non-attendance for examination

Module Requirements

Prerequisites for Module None.

Corequisites for module None.

Precluded Modules None.
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ADDITIONAL NOTES

The Bibliography indicates core texts that are considered essential reading for this module. You will be guided to
further sources of information relevant to this module through CampusMoodle. These may typically include web
based materials, journals, video and presentations.
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